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W e lc o m e!

Health organizations across Texas have an opportunity to improve a wide range of health outcomes by 

promoting breastfeeding. We welcome the support of health-related groups—including local or regional public 

health agencies, coalitions, associations, and community-based organizations—as community outreach partners 

in raising awareness about the importance of breastfeeding and the benefits of worksite lactation support. 

The initiative to increase Mother-Friendly Worksites in Texas can have a significant positive impact on helping 

your organization accomplish its health-related goals, including:

• Promotion of breastfeeding.

• Prevention of obesity and chronic disease, such as cardiovascular disease, diabetes, asthma, and cancer.

• Minority health and reduction of health disparities.

• Women’s health and family issues.

• Work-life balance.

• Worksite wellness.

• Sustainable food systems and food security.

As you work on health priorities identified by your organization, you also can educate your community about 

workplace barriers to breastfeeding and offer solutions. Efforts to increase worksite lactation support will help 

employees achieve their breastfeeding goals, ultimately leading to healthier communities. 

As employers learn how they can support breastfeeding employees, they will come to understand the human 

and financial benefits to their businesses and will be motivated to implement lactation support programs. They 

also will become familiar with the Texas Mother-Friendly Worksite designation as an available resource for 

guiding their efforts.

Outreach engagement with the community at large will also benefit your organization by increasing its visibility 

and impact as well as fostering new relationships and partnerships. Strategic relationships in your community 

will increase your reach and support for future endeavors.

Thank you for your support in this outreach effort. Together we can build a healthier Texas.
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How You Can Help 

You can use your knowledge of your local community to identify ways to engage organizations and employers  

in educating champions within these organizations. Goals for outreach efforts are to:

• Raise awareness of workplace breastfeeding barriers and how they affect your community.

• Demonstrate how lactation support programs help breastfeeding employees achieve their breastfeeding 

goals, positively impact public health, and benefit employers’ bottom lines.

• Share information about worksite lactation support resources, such as the Texas Department of State Health 

Services Texas Mother-Friendly Worksite program and designation. 

“Businesses often ask about the costs and the benefits of setting up pump rooms. When they realize how little is 

needed to establish a lactation room for employees, they are very willing to do that. It’s a win-win situation.” 

–  G e r i  C o l l i n s,  B S N ,  R N ,  I B C LC ,  M e t h o d i s t  H o s p i ta l  Sy s t e m,  S a n  A n t o n i o,  T X
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How to Use the Outreach Partner Toolkit

This toolkit provides the resources you’ll need to serve as an outreach partner on behalf of your organization. 

Information can be shared with key groups and individuals in the community via formal presentations, meetings 

with stakeholders, one-on-one conversations, or through a simple phone call.

In This Toolkit

These resources can be easily downloaded, customized for your specific audiences, and printed to meet  

your needs. You can also download them from the Texas Mother-Friendly Worksite website at  

TexasMotherFriendly.org/outreach-partner-toolkit.

Outreach Tools:

• Outreach guide with suggestions for engaging organizations and employers.

• Mother-Friendly Worksite overview brochure.

• Customizable PowerPoint presentation.

• Initial contact letter and follow-up letter templates.

• Customizable internal and external newsletter articles.

• Guest column for community newspapers.

• Talking points.

• Q & A for community presentations.

• Letter-of-support template for community leaders.

• Need for Mother-Friendly Worksites fact sheet.

• Business Case for Breastfeeding fact sheet.

Successful Outreach Strategies

1.	 Engage	Your	Organization	

The first step to successful community outreach is starting with your own organization. You and your 

colleagues or team members can discuss worksite lactation support goals within the context of your 

overarching health-related mission and determine the best strategies for incorporating worksite  

lactation initiatives. 
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Form a committee of folks who are committed to focus on this issue. Then reach an agreement with 

committee members on their level of involvement, opportunities they can help create, and connections they 

can make with organizations. Find out your committee members’ preferred method of communication  

(e.g., e-mail, phone, face-to-face). 

Determine committee members’ objectives for promoting worksite lactation. What goals do they want 

to achieve? One primary goal might be to reduce barriers and increase the number of Mother-Friendly 

Worksites in their community to address specific health issues. Other goals might be to build new community 

partnerships, demonstrate accomplishments for funding opportunities, and leverage successes from this 

effort to increase momentum for related initiatives.

Empower members in your organization to help you spread the word to their colleagues and community 

contacts. Your team members could become key players who continue to work with you to promote worksite 

lactation support programs. If people in the group will be ongoing partners, it’s crucial that you define the goals 

for the group, individuals’ tasks and responsibilities, and ways in which the group’s success will be measured. 

2.	 Prepare	Your	Action	Plan	

Prepare a community outreach action plan and ask committee members for feedback and input. Outline 

the organizations and potential partners that you’d like to approach to share information about the benefits 

of worksite lactation support. Action steps to include in your plan might include:

• Developing or refining critical messages that will be directed to local organizations and employers.

• Recommending contacts at local business and professional organizations who could be approached  

to discuss opportunities for speaking engagements or disseminating information.

• Writing op-ed letters for local business publications. 

• Identifying a spokesperson(s) for presentations.

• Apprising the committee of activities, challenges, and opportunities via e-mail, conference calls,  

or face-to-face meetings. 

• Aligning your goals with specific outreach strategies.

• Determining how you will define success and establishing measures for evaluating your efforts. 

Outreach Connection Example

If you want to approach an obesity prevention coalition, you could customize the PowerPoint presentation in 

the Outreach Partner Toolkit to show how breastfeeding reduces the risk of obesity and explain how increasing 

worksite lactation support programs can have a measurable impact on prevention. You could also submit 

an op-ed to your local newspaper that lets employers know that they can help reduce the risk of obesity by 

implementing worksite lactation support initiatives.
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3.	 Identify	Your	Audience	

Each outreach partner will take a slightly different approach to making community contacts. You can engage 

with your community by choosing to reach out to organizations whose health-related missions align with yours.

Find like-minded community allies that already value mothers, families, and wellness. By prioritizing these 

organizations that already recognize the benefits of breastfeeding or workplace flexibility, you’ll be able to 

share your message more quickly. Some employers already have lactation support policies in place and will 

be interested in learning how they could benefit by becoming a designated Texas Mother-Friendly Worksite. 

Others will want a step-by-step guide to adopting worksite lactation policies; these employers can be 

directed to TexasMotherFriendly.org.

Connect with groups that have multiple businesses as members, such as state and local chapters of 

organizations, whose employer members might be interested in learning the latest trends related to employee 

health and health-care cost savings. In many cases, organization leaders will be able to educate other leaders 

within their own spheres of influence about the benefits of worksite lactation support programs. Your local 

chamber of commerce will be an excellent resource for information about your business community, and you 

can conduct additional research through your existing network of partners and on the internet.

Brainstorm with new contacts about traditional and non-traditional connections and opportunities. You can 

offer to make a presentation at a quarterly benefits meeting or coalition meeting. 

You Might Consider Contacting: 

• Health and wellness coalitions, associations, and organizations.

• Society of Human Resource Managers local affiliates.

• World at Works local network affiliates.

• Professional organizations, such as networking groups, young professionals groups,  

and entrepreneur groups.

• State and local chambers of commerce, including minority and women’s chambers.

• Local business coalitions.

• Women-owned business groups.

• Industry and trade associations, such as restaurants, grocers, manufacturers, retailers, bankers, 

occupational health providers, health insurance plans, etc.

• Texas Building Owners and Managers Association chapters.

• Facilities management organizations.

• Local worksite wellness and employee interest groups.

• Local Texas Workforce Development Boards.
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4.	 Plan	Your	Approach	

Preparation is essential. Learn more about the benefits of worksite lactation support at TexasMotherFriendly.org 

and review the materials in the Outreach Partner Toolkit. Before reaching out to an organization, do your best 

to understand its values and goals. You’ll want to make the connection between its values and goals and the 

benefits of offering lactation support programs. Creating a plan up front will help you stay on topic, feel more 

confident, and provide a means for easily engaging others in the effort. 

5.	 State	Your	Case	

Supporting breastfeeding is the right thing to do. In fact, breastfeeding is the standard for infant feeding 

and protects infants and children from many significant infectious and chronic diseases. The American 

Academy of Pediatrics recommends exclusive breastfeeding for the first six months and continued 

breastfeeding through the first year of life and beyond. Breastfeeding through a baby’s first year benefits 

mom and baby for a lifetime. If a mother chooses to breastfeed, she needs to pump breastmilk during the 

workday in order to maintain her milk supply. Many mothers are afraid to speak to their employers about 

these needs, and many stop breastfeeding altogether soon after returning to work. 

Recruiting Incentive

Ninety-one percent of the “100 Best Companies for Working Women” offer a worksite lactation program, 

compared to 23 percent of companies nationwide.
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The business case for breastfeeding is compelling. Worksite lactation support allows mothers to comfortably 

express and store breastmilk when separated from their babies. Employers can reduce turnover, lower 

recruitment and training costs, cut rates of absenteeism, boost morale and productivity, and reduce health-

care costs. Employers can experience a $3 return for every $1 invested in worksite lactation support. Worksite 

lactation support programs are a low-cost solution with far-reaching benefits.

Entire communities realize improved health benefits. Breastfeeding has both immediate and long-term 

benefits for the health of your community. Babies who are not breastfed are more likely to develop common 

childhood illnesses like diarrhea and ear infections as well as chronic conditions like type 2 diabetes, 

asthma, and childhood obesity. They are also at greater risk for rare but serious conditions like severe 

lower respiratory infections, leukemia, necrotizing enterocolitis, and sudden infant death syndrome (SIDS). 

Breastfeeding is also good for moms, lowering their risk for breast cancer, ovarian cancer, type 2 diabetes, 

cardiovascular disease, and other chronic conditions. 

Making Connections

1. Find	the	right	contact. Develop a list of business and community organizations to target and determine the 

person who is best positioned to share information within this organization. 

2. Reach	out. Send a letter or e-mail requesting the opportunity to make a presentation at an in-person 

meeting. (See the Initial Contact Letter for a customizable sample.)

3. Reach	out	again.	Send a follow-up letter or e-mail, and call the key contact to explain why the organization’s 

members would benefit from a presentation. (See the Follow-up Letter for a customizable sample.)

4. Set	a	meeting.	Schedule a day and time for the presentation.

5. Confirm	responsibilities. Outline roles for your organization and the organization you have approached.

6. Plan	what	you’ll	say. Modify the PowerPoint presentation provided in the toolkit and print handouts or 

background materials as needed.

7. Think	ahead. Research the organization and anticipate questions. 

8. Follow	up. After the presentation, follow up with everyone who expressed interest in initiating or 

expanding their Mother-Friendly Worksite program, services, or benefits, and refer them to additional 

resources at TexasMotherFriendly.org.

9. Provide	information. Even if you are not invited to speak or give a presentation, you can inform business 

leaders by providing the Mother-Friendly overview brochure or newsletter article.
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6.	 Be	a	Role	Model	

Be a role model for others — and encourage other organizations to be role models for their communities  

as well — by adopting a worksite lactation support policy. Who doesn’t like to be recognized as a leader?  

While the worker and business benefits of being Mother-Friendly are often enough of an incentive, 

businesses that become designated Texas Mother-Friendly Worksites enjoy extra recognition from positive 

publicity. Role-model businesses provide inspiration for other businesses to adopt their own worksite 

lactation support programs and achieve Texas Mother-Friendly Worksite designation. You can ask them 

to share their stories about the designation process and also let them know that once the company is 

designated, you will help their organization receive positive publicity and kudos from the community at large. 

7.	 Brown-Bag	It	

Host a brown-bag Lunch & Learn for human resources representatives. Even the busiest HR people have 

to eat lunch! Hosting a Lunch & Learn event is a great way to reach out to multiple organizations to create 

awareness in your community about the benefits of worksite lactation programs. You might show a brief 

PowerPoint (a customizable one is included in this toolkit) and then open the floor for questions. It would  

be good to also include representatives from several organizations that have already received Texas 

Mother-Friendly Worksite designations to answer questions, provide real-world advice, and further inspire 

your guests. You could also connect “buddy businesses” that are at the same point in the process so that 

they could provide support and advice to each other. And it never hurts to provide cookies for dessert!

8.	 Start	Talking	

Ask to speak at events sponsored by organizations that are already reaching out to local businesses. These 

might include chamber of commerce meetings, Rotary luncheons, networking events, business development 

fairs, or entrepreneur events. You can ask the chambers of commerce, search online, and look through local 

publications to find advertisements for these types of events. When contacting the event staff, be sure to 

explain how lactation support programs are beneficial to businesses and the community. Following your 

presentation at the event, your audience should clearly understand the value of supporting breastfeeding 

employees and understand that becoming a designated Texas Mother-Friendly Worksite is easy and 

inexpensive. Also, don’t forget to ask the audience to help you spread the word about the benefits of 

Mother-Friendly policies to other local businesses. 

9.	 Request	for	Mother-Friendly	

Ask contacts to request worksite lactation support programs as part of their contracts. Local businesses 

might be interested in spreading the word about worksite lactation support, but they might not know the 

best ways to do it. In industries that use subcontractors, such as municipalities, marketing, construction, and 

The Right Tools

The Texas Mother-Friendly Worksite initiative has a comprehensive free Employer Toolkit available to help 

businesses that are pursuing the Texas Mother-Friendly Worksite designation. Anyone can download it at  

TexasMotherFriendly.org/getting-started.
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engineering, there is often an RFP (request for proposal) or a bidding process. Adding a clause to these RFPs,  

as well as to contracts or work orders, is one way for businesses to support worksite lactation support programs. 

You can develop an e-mail to send to your existing networks or arrange a time to call each individually to explain 

the policy adjustments that will help expand the Mother-Friendly network in your community. 

Partner Example

Outreach partner Laurie Beck, RN, MSN, IBCLC, organized a panel presentation to provide Corpus Christi business 

leaders with information about policies and best practices for breastfeeding support in the workplace. Presenters 

included a representative from the U.S. Department of Labor who discussed the “reasonable break time for nursing 

mothers” provision of the Fair Labor Standards Act, a presenter from the Texas Department of State Health Services 

who discussed the Texas Mother-Friendly Worksite initiative, and Laurie, who spoke on behalf of her employer about 

her experience with establishing Driscoll Hospital’s worksite lactation support program.
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10.	Get	Healthy	

Get the support of health-care providers and health-related businesses in your area. Breastfeeding’s 

powerful health benefits for mom and baby can convince health-care professionals to be powerful allies.  

In addition to raising awareness among the employers represented within these groups, you can also help 

them spread the word to businesses and organizations with whom they work. To get started, you might 

want to make a list of health professionals or health organizations. You might call them or send an e-mail 

explaining who you are, how you might help them, and details about the benefits of lactation support 

programs. You could also let them know whether your organization is a designated Texas Mother-Friendly 

Worksite and offer to share your experience. While drafting the letters, keep in mind the specific interests, 

organizational culture, and goals of the recipient. For instance, an organization that is fighting obesity might 

be interested in the ways breastfeeding reduces risk of childhood obesity. An organization focused on 

cancer might be interested in the ways breastfeeding reduces cancer risks for moms and babies. 

11.	 Go	Back	to	School	

Approach colleges, high schools, and secondary schools to educate them about the benefits of lactation 

support programs for their employees. You could contact a college’s dean of students office or human 

resources department to discuss ways to support employees in their breastfeeding goals. You could also 

make a presentation to your local school board or school health advisory committee to educate these 

community leaders on ways schools can make a positive contribution to both moms and babies through 

Mother-Friendly policies and how lactation support programs ultimately lead to a stronger community.

12.	Take	It	to	City	Hall	

Work with your city and county health departments to educate them about the barriers to worksite 

lactation and the solutions they can promote to the city council and to county and city governments. 

The benefits of worksite lactation programs are not limited to businesses. Nonprofits and government 

organizations can benefit as well and can serve as powerful models for their communities. For example,  

the City of San Antonio’s city government is a designated Texas Mother-Friendly Worksite. Identify your 

local government officials who contribute to decisions about worksite environments and employee  

benefits. Set up a meeting to discuss the possibility of implementing worksite lactation support programs 

at government offices. Also, get the attention of local officials by presenting at city council meetings, 

committee meetings, etc. You can check out the local government website for a calendar of events. 

Be Creative

After learning about the need for worksite lactation support and the Texas Mother-Friendly Worksite initiative from 

Brandy Mobley, IBCLC, Brownwood WIC Director, a team of college students adopted the topic for a business class 

marketing project. The students created a series of humorous YouTube videos encouraging employers to provide 

hygienic space for milk expression. They also worked with their city council and mayor to issue a “Breastfeeding 

Awareness Month” proclamation encouraging Brownwood employers and citizens to learn more about breastfeeding 

and provide private locations for breastfeeding or milk expression.
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13.	Get	Noticed	

Have a media event in the community to recognize businesses that are already Mother-Friendly.  

This type of event is a great way to both recognize community champions and encourage others to seek  

out the Mother-Friendly designation. Persuade the media to attend by explaining that the event will 

highlight businesses that are giving back to the community and by providing heartwarming stories about 

families. (Don’t forget—it never hurts to have some cute babies at the event as well—they make for great 

photo opportunities!) It’s also a good idea to invite businesses that have not yet been designated as  

Texas Mother-Friendly Worksites (it’s a good reason to call back someone with whom you’ve had an earlier 

contact). When inviting interested businesses, be sure to communicate what’s in it for them, including  

an opportunity to network with other local businesses and learn about the benefits of designation. 

14.	Be	Social	

Use social media sites, such as Facebook, Twitter, LinkedIn, and Pinterest to promote Mother-Friendly 

programs. As social media becomes increasingly popular, you can reach many contacts (and if they share your 

post, their contacts) with information, inspiration, and the power to make a change. Here are a few examples:

Facebook:	On your organization’s page, post links to articles that promote the benefits of breastfeeding 

for babies, moms, businesses, and public health. Update your personal status to share your activities as an 

outreach partner and invite them to contact you if they have any questions or want help with the program. 

Sample Facebook Post: “Awesome meeting with a new school that’s working on its Mother-Friendly 

designation. Being a Texas Mother-Friendly Worksite outreach partner is heartwarming AND good for  

public health.”

Twitter:	Tweet news stories about Texas Mother-Friendly businesses in your community and their employee 

satisfaction ratings. Communications such as these will remind your network about your work as an outreach 

partner, teach them about the benefits of breastfeeding, and give them a way to share information about the 

program with their contacts.

LinkedIn: Share articles and resources with colleagues, adding under the Summary section of your profile 

that you are an outreach partner, and post a link to TexasMotherFriendly.org. 

Pinterest:	Create a Pinterest account for your organization. One board could include breastfeeding tips for 

new moms, with a pin linking to TexasMotherFriendly.org that can be re-pinned by friends and peers.

 

“A woman’s choice to breastfeed benefits the family, the City, and society.  

We know that breastfeeding reduces childhood obesity. Having healthy dependents  

under the City’s health plan will reduce the long-term cost of health-care claims.”  

 
–  A n dy  R a n g e l ,  H e a lt h  P r o m o t i o n  C o o r d i n at o r ,  C i t y  o f  S a n  A n t o n i o 
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Get Going!

Are you ready? Now that you’ve seen some exciting ideas for ways you could engage with employers and 

community organizations, it’s a good time to plan your personal approach. Make a list of your goals, timeline, 

and action items. Prioritize using the list of engagement ideas and add ideas of your own. 

Thank you again for all of your enthusiasm, effort, and support. We count on our outreach partners as powerful 

allies around the state. Keep us updated on your progress and activities as you connect with businesses 

and organizations to raise awareness about how employers can make a positive difference by supporting 

breastfeeding employees.

Next	Steps	Checklist:

1. Make a plan.

2. List your goals.

3. Set a timeline.

4. Assign action items.

5. Go for it!

“We partnered with a local hospital to host a recognition event for 10 new Mother-Friendly Worksites in our 

community. We presented representatives from each business with a framed certificate and other  

Mother-Friendly Worksite items available through the program. We took pictures at the event that the local 

newspaper ran with a story recognizing the businesses, who were happy to have the positive coverage.” 

–  M a n dy  Wat s o n,  I B C LC ,  D S H S  W I C  o f f i c e ,  Pa l e s t i n e ,  T X
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Additional Resource

The Centers for Disease Control and Prevention includes the following in its Recommended Community 

Strategies and Measurements to Prevent Obesity in the United States (cdc.gov/mmwr/pdf/rr/rr5807.pdf): 

Strategy	11:	Communities should increase support for breastfeeding.  

Suggested	measurement: Local government has a policy requiring local government facilities to provide 

breastfeeding accommodations for employees that include both time and private space for breastfeeding 

during working hours.

Success! 

You’ve educated peers and employers in your community about the benefits of implementing worksite lactation 

support programs. Now what? All of the information an employer needs to pursue Texas Mother-Friendly 

Worksite designation can be found at TexasMotherFriendly.org. Refer interested contacts to this website, 

which is full of detailed information about the program. And pat yourself on the back for a job well done! 
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The Mother-Friendly Outreach Partner’s Quick Facts Guide

Some facts and stats you might need when talking to the community.

Breastfeeding Is Good for Babies

Babies who are not breastfed are more likely to develop common childhood illnesses like diarrhea and ear 

infections as well as chronic conditions like type 2 diabetes, asthma, and childhood obesity. They are also at 

greater risk for rare but serious conditions such as severe lower respiratory infections, leukemia, necrotizing 

enterocolitis, and sudden infant death syndrome (SIDS).*

The American Academy of Pediatrics says that human milk is uniquely superior for infant feeding and that 

infants should be exclusively breastfed for the first six months of life.

According to a 2010 cost analysis, “the United States incurs $13 billion in excess costs annually and suffers 911 

preventable deaths per year because our breastfeeding rates fall far below medical recommendations.” *

A national Healthy People 2020 objective to improve maternal and child health is to increase the number of 

employers with worksite lactation support programs.*

Breastfeeding Is Good for Mothers

Breastfeeding is good for moms, lowering their risk for breast cancer, ovarian cancer, type 2 diabetes, and 

cardiovascular disease.*

More than half of new mothers who return to work in Texas are unable to reach their breastfeeding goals.*

Breastfeeding Is Good for Business

Businesses that proactively support breastfeeding see reduced health-care costs and lower turnover.*

Coworkers and managers benefit when employees are at their desks working versus home with a sick child  

and when mothers are able to come back to work sooner (and happier) after maternity leave.*

Everyone in the organization benefits from long-term employee retention, and the business saves money  

on training costs and orientation time.*

Breastfeeding mothers have half as many one-day absences from work to care for a sick child compared  

to mothers of formula-fed infants.*

Mutual of Omaha found that health-care costs for newborns are three times lower for babies whose mothers 

participate in the business’s maternity and lactation program.*

*For sources, please visit TexasMotherFriendly.org/references
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Federal Law

The Federal Health Care Reform Bill, signed on March 23, 2010, amends the Fair Labor Standards Act to 

require employers to give mothers reasonable lactation breaks during work hours. The federal law provides  

that nursing mothers who work for employers covered by the Fair Labor Standards Act (FLSA) and are not 

exempt from section 7—which sets forth the FLSA’s overtime pay requirements—are entitled to a reasonable 

amount of break time and a space to express milk as frequently as needed for up to one year following the  

birth of her child. More information about the law is available from the U.S. Department of Labor at  

dol.gov/whd/nursingmothers/.

Section 7(r) of the Fair Labor Standards Act—Break Time for Nursing Mothers Provision:

1. An employer shall provide: 

a. A reasonable break time for an employee to express breast milk for her nursing child for 1 year after the 

child’s birth each time such employee has need to express the milk; and

b. A place, other than a bathroom, that is shielded from view and free from intrusion from coworkers and 

the public, which may be used by an employee to express breast milk.

2. An employer shall not be required to compensate an employee receiving reasonable break time under 

paragraph (1) for any work time spent for such purpose. An employer that employs fewer than 50 employees 

shall not be subject to the requirements of this subsection, if such requirements would impose an undue 

hardship by causing the employer significant difficulty or expense when considered in relation to the size, 

financial resources, nature, or structure of the employer’s business.

3. Nothing in this subsection shall preempt a State law that provides greater protections to employees than the 

protections provided for under this subsection.

Texas Law

Sec.	165.001.	LEGISLATIVE	FINDING. The legislature finds that breastfeeding a baby is an important and 

basic act of nurture that must be encouraged in the interests of maternal and child health and family values. In 

compliance with the breastfeeding promotion program established under the federal Child Nutrition Act of 1966 

(42 U.S.C. Section 1771 et seq.), the legislature recognizes breastfeeding as the best method of infant nutrition. 

Added by Acts 1995, 74th Leg., Ch. 600, SS1, eff. Aug . 28, 1995.

Sec.	165.002.	RIGHT	TO	BREASTFEED.	A mother is entitled to breastfeed her baby in any location in which 

the mother is authorized to be.
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Sec.	165.003.	BUSINESS	DESIGNATION	AS	“MOTHER-FRIENDLY.”

a. A business may use the designation “mother-friendly” in its promotional materials if the business 

develops a policy supporting the practice of worksite breast-feeding that addresses the following: 

1. Work schedule flexibility, including scheduling breaks and work patterns to provide time for 

expression of milk;

2. The provision of accessible locations allowing privacy;

3. Access nearby to a clean, safe water source and a sink for washing hands and rinsing out any needed 

breast-pumping equipment;

4. Access to hygienic storage alternatives in the workplace for the mother’s breast milk.

b. The business shall submit its breast-feeding policy to the department. The department shall maintain  

a list of “mother-friendly” businesses covered under this section and shall make the list available for 

public inspection.

Sec.	165.004.	SERVICES	PROVIDED	BY	STATE	AGENCIES. Any state agency that administers a program 

providing maternal or child health services shall provide information that encourages breast-feeding to 

program participants who are pregnant women or mothers with infants.

Need	Help?	Want	Guidance?	If you have any questions or need more information about the  

Texas Mother-Friendly Worksite designation, feel free to contact us anytime:

Julie Stagg, MSN, RN, IBCLC, RLC 

State Breastfeeding Coordinator 

Women’s and Perinatal Health Nurse Consultant 

Division for Family and Community Health Services 

Texas Department of State Health Services 

PO Box 149347, MC 1922 

Austin, Texas 78714-9347 

E-mail: Julie.Stagg@dshs.state.tx.us
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